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INTRODUCTION

Grace After Fire (GAF) began as The Women's Heart by Stephanie Moles in 2002, with a focus on 
increasing access to healthcare services for Women Veterans, especially those who struggled with 
drug and alcohol abuse.

Over time, the leadership of the organization transitioned from Stephanie Moles to retired Air Force 
Colonel Kim Olson, then to US Navy Veteran Mea Williams.

As Grace After Fire matured, the focus of the organization shifted from the challenges of the Woman 
Veteran to the empowerment of the Woman Veteran. Grace After Fire's mission became centered 
on helping the Woman Veteran help herself by connecting her with the resources and the tools, she 
needs to be a productive citizen in her community, her work and her home after transitioning from 
the military.

Since 2008, Grace After Fire has been serving the Veteran community by providing community 
resource navigation, social events, and annual retreats to Women Veterans and their families. In 
2012, GAF launched Table Talk™ Color Me Camo, a peer-to-peer support program designed 
specifically for Women Veterans. In 2017, GAF began providing financial basic needs assistance to 
Women Veterans and her family.  And in 2021, GAF developed a Health and Wellness Program 
designed to be available for the convenience of Women Veterans  through the GAF website.
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OUR MISSION
The mission of Grace After Fire is to provide the means for women Veterans to gain knowledge, insight and self-renewal.

OUR VISION
To help Women Veterans help themselves.

OUR MOTTO
We serve to protect the Veteran, connect the resource and renew the Women.

GRACE AFTER FIRE TODAY
This Texas-based 501(c) 3 has been serving Veterans since 2008 and provides access to crisis support services for 
women Veterans and their family members.  At Grace After Fire (GAF) we believe women Veterans are the core of 
the family unit and is a powerful force multiplier for the wellness of the spouse, children, and extended family.  
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OUR TEAM
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• We value and respect all women Veterans seeking support.

• We demonstrate visionary leadership.

• We create an environment that fosters committed 

community integration, belonging and social 

connectedness, for the women we serve, our employees, 

key stakeholders and partners.

• We engage in and promote the access of resources to all 

women Veterans and improve their quality of life.

• We practice the highest ethical behavior and personal 

integrity.

• We implement responsible financial management in the 

development of resources and programs.

http://www.graceafterfire.org/


OUR SERVICES
Peer-To-Peer Support Groups
Designed specifically for Women Veterans in transition 
from military to civilian life.

Community Resource Navigation
Our outreach coordinators help Women Veterans 
navigate and find resources that meet their specific 
needs.

Financial Basic Needs Assistance
We provide financial assistance to Women Veteran and 
their dependents in Texas.

Social Events & Annual Retreats
Free social events for Women Veterans to connect with 
each other and take a moment to relax, reflect, and have 
fun.

Wellness Program
Yoga, fitness groups and creative classes. Join our GAF 
groups for healthy living activities.

Our services are available to Women Veterans from all 
service eras, branches, and discharge statuses.
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OUR 2021 COMMUNITY IMPACT
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OUR LOGO
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OUR LOGO PLACEMENT
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OUR LOGO USAGE
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OUR LOGO COLORS
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CONNECT WITH US ON SOCIAL MEDIA 

Facebook: GraceAfterFire

LinkedIn: graceafterfire

Instagram: @graceafterfire

Twitter: @graceafterfire

YOUTUBE: graceafterfire

http://www.graceafterfire.org/
https://www.facebook.com/GraceAfterFire
https://www.linked.com/company/grace-after-fire
https://www.youtube.com/results?search_query=grace+after+fire


ADVERTISING | INFORMATION POSTING STYLE
When advertising or posting information, such as press releases, breaking news, etc., layout will start with a 
color photo or graphic as a background with color block that compliments photo and color bars to represent 
military colors. Logo to be placed prominently on top (except when pushing a campaign message where it will 
take second stage on bottom right). Always with “Hope. Connection. Purpose” at bottom below box. These 
templates will be available as resources. This does not limit style for social media marketing. 

EXAMPLES:
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FONTS MOST USED IN ADVERTISING AND 
DAY TO DAY OPERATIONS

Calibri

EXAMPLE:
Women Veterans Ops Report – Template [FONT: Calibri 14 pt.]

Times New Roman (Military Looking Font)

EXAMPLE:
RECON:  WOMEN VETERAN – [FONT: Times New 
Roman 18 pt.]
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Thank you for your support!
We could not make the impact we do – without you!

http://www.graceafterfire.org/

	BRANDING GUIDELINES &�COMMUNITY IMPACT
	TABLE OF CONTENTS
	INTRODUCTION��Grace After Fire (GAF) began as The Women's Heart by Stephanie Moles in 2002, with a focus on increasing access to healthcare services for Women Veterans, especially those who struggled with drug and alcohol abuse. ��Over time, the leadership of the organization transitioned from Stephanie Moles to retired Air Force Colonel Kim Olson, then to US Navy Veteran Mea Williams. ��As Grace After Fire matured, the focus of the organization shifted from the challenges of the Woman Veteran to the empowerment of the Woman Veteran.  Grace After Fire's mission became centered on helping the Woman Veteran help herself by connecting her with the resources and the tools, she needs to be a productive citizen in her community, her work and her home after transitioning from the military.��Since 2008, Grace After Fire has been serving the Veteran community by providing community resource navigation, social events, and annual retreats to Women Veterans and their families.  In 2012, GAF launched Table Talk™ Color Me Camo, a peer-to-peer support program designed specifically for Women Veterans. In 2017, GAF began providing financial basic needs assistance to Women Veterans and her family.  And in 2021, GAF developed a Health and Wellness Program designed to be available for the convenience of Women Veterans  through the GAF website.�����
	OUR MISSION�The mission of Grace After Fire is to provide the means for women Veterans to gain knowledge, insight and self-renewal.��OUR VISION�To help Women Veterans help themselves.��OUR MOTTO�We serve to protect the Veteran, connect the resource and renew the Women.� �GRACE AFTER FIRE TODAY� This Texas-based 501(c) 3 has been serving Veterans since 2008 and provides access to crisis support services for women Veterans and their family members.  At Grace After Fire (GAF) we believe women Veterans are the core of the family unit and is a powerful force multiplier for the wellness of the spouse, children, and extended family.  ���
	OUR TEAM����
	OUR SERVICES��Peer-To-Peer Support Groups�Designed specifically for Women Veterans in transition from military to civilian life.��Community Resource Navigation�Our outreach coordinators help Women Veterans navigate and find resources that meet their specific needs.��Financial Basic Needs Assistance�We provide financial assistance to Women Veteran and their dependents in Texas.��Social Events & Annual Retreats�Free social events for Women Veterans to connect with each other and take a moment to relax, reflect, and have fun.��Wellness Program�Yoga, fitness groups and creative classes. Join our GAF groups for healthy living activities.��Our services are available to Women Veterans from all service eras, branches, and discharge statuses.
	OUR 2021 COMMUNITY IMPACT����� �
	OUR 2021 COMMUNITY IMPACT����� �
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	CONNECT WITH US ON SOCIAL MEDIA ����Facebook: 	GraceAfterFire��LinkedIn:	graceafterfire��Instagram:	@graceafterfire	��Twitter:	@graceafterfire��YOUTUBE:	graceafterfire���
	ADVERTISING | INFORMATION POSTING STYLE��When advertising or posting information, such as press releases, breaking news, etc., layout will start with a color photo or graphic as a background with color block that compliments photo and color bars to represent military colors. Logo to be placed prominently on top (except when pushing a campaign message where it will take second stage on bottom right). Always with “Hope. Connection. Purpose” at bottom below box. These templates will be available as resources. This does not limit style for social media marketing. ���EXAMPLES:�����
	FONTS MOST USED IN ADVERTISING AND DAY TO DAY OPERATIONS���Calibri��EXAMPLE:�Women Veterans Ops Report – Template [FONT: Calibri 14 pt.]���Times New Roman (Military Looking Font)��EXAMPLE:�RECON:  WOMEN VETERAN – [FONT: Times New Roman 18 pt.]���
	���

